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Since 1961,

always something more.

A great brand doesn't spring up from nowhere, but is forged in time through
the approval of the public. And approval is developed through the quality
of products, their beauty and ability to satisfy the tastes of diverse cultures;
throughtheefforttounderstandthedailyneedsandrequirementsofpeopleand
being able to transform theminto tangible solutions; through reliable products
designed to resist wear and ageing; through clear and truthful information;
through constant research, creativity and experimentation with regard to the
expectations of tomorrow's public. Every Scavolini kitchen embodies these
and many other qualities, which are guaranteed by sophisticated industrial
processes, accurate checks and a network of experts throughout the world.
Certain advantages can only be obtained by entering the world of a large
company like Scavolini.
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ou are about to enter the beautiful world of Scavolini kitchens.  with an unlimited number of elements and accessories.

Over one million homes worldwide have now experienced The Scavolini catalogue includes one of the widest selections of
Scavolini. Different locations, climates, possibilities, tastes, kitchen furnishing solutions. Although this catalogue provides a
lifestyles: everyone has identified the Scavolini range as the ideal very limited idea of the available solutions, it may prove helpful in
solution for furnishing an environment in which most of our home selecting the most appropriate kitchen to match your taste and
living experiences are played out. Scavolini has over 40 models satisfy your practicality requirements.
ranging from your ultra modern to more traditional models, in We will also strive to demonstrate the advantages of purchasing a
addition to a boundless variety of materials and colours coupled Scavolini Kitchen.




Always something more

25

Scavolini has been the undisputed market leader in Italy for
over 25 years, and features the highest brand awareness.

40

A range of 40 models currently manufactured and sold.
From classic to modern, the range is capable of satisfying the
tastes and lifestyles of a large number of families.

1,000,000

Over a million households worldwide own a Scavolini kitchen.
An clear sign of appreciation that has survived intact over the
decades.

1,000

Nearly one thousand points of sale throughout Italy.

A sign of Scavolini's commitment to being as close as
possible to the homes of all Italians.

Each store is able to provide visitors with all the information
and services required for choosing a Scavolini kitchen.

1,155

Over a thousand accessories designed to fully exploit all
available spaces, including the most "awkward" ones.

Scavolini has the right numbers
to offer you great advantages.

48

Scavolini has been producing kitchens for over 48 years.
A long experience forged through several development
stages: from the artisan phase to the large industrial
process. A history that is a tangible assurance of skill and
professionalism in "making kitchens".

60

Scavolini has been exporting "made in Italy" kitchens to over
60 countries for many years.

300

Scavolini operates 300 stores abroad.

SEVERAL THOUSANDS

Ranging from different materials and colour variations for
each model, the Scavolini catalogues offer thousands of
alternatives to help you build the kitchen of your dreams.

TENS OF THOUSANDS

Tens of thousands of kitchens leave the Scavolini factories
and arrive at homes throughout the world.
Widespread acclaim that is renewed year after year.

Quality Management System
Scavolini has always believed that
quality should be prioritised at all
levels. For this reason, the company
has been implementing a Quality
Management system based on the UNI
EN ISO 9001 international standard
from as far back as the early 1990's.
The Scavolini Quality system disciplines
every single company process, and the
relative certification obtained in 1996
has been renewed ever since.

Environmental Management System
Since 2000, as the first environmental
management systems began being
developed, Scavolini has perceived

the importance of implementing a
system based on the UNI EN IS0 14001
standard.

The 14001 norm defines the
requirements of an effective
Environmental Management System,
with the aim of improving all company
activities that may have an impact on
the environment.

Scavolini's environmental commitment
involves the constant reduction in the
use of raw materials and energy, the
use of non-polluting raw materials,

the reuse of waste material and the
analysis of the environmental impact of
products throughout their lifecycle. This
is our tangible commitment towards
respecting nature, your families and
children.

Occupational Health and Safety
Management System.

At the end of 2008, Scavolini Group was
the first company of its sector in Italy to
obtain the OHSAS 18001 certification,
which defines the methods used by
companies to identify and evaluate
risks associated with their activities

in order to prevent them, and optimise
and improve safety standards and the
health of employees.

The certification of the Occupational
Health and Safety Management System
according to the OHSAS 18001 standard
denotes the strong commitment and
deep awareness of Scavolini Group

in safeguarding the wellbeing of its
employees and collaborators.
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Always something more

Plenty wa
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E ; R e, Water Rigorous control of the water resources used;
Y ; . rainwater harvesting aimed at increasing the fire-
a e S ‘ - & . prevention water supply.
: - e TR Energy Use of solar light as a light source;

i . use of low-consumption lamps;
: ] he awareness of the essential value use of zero-impact renewable energy sources
: k. of home living lies at the core of (RECS certification).
Ly~ Scavolini's method of designing kitchens,
, ‘ but also defines its approach towards our Air Implementation of suitable filtering systems to limit
‘ L planet. Greenmind was the name chosen the impact of polluting substances released into the

{ for Scavolini's environmental policy. atmosphere.

% 3 . A policy defined by the personnel ethic, ; i
o 1 m a 1 n e . A » | the management of energy resources and Waste disposal 85% of waste material reused.
. ¢ T &, 1A . the criteria used for selecting suppliers, Materials Use of recycled or FSC-certified paper

Gestures that add up to offer a small yet (originating from sustainable plantations);

‘ o , s, significant contribution to preserving the use of recycled and recyclable cardboard for packaging
) : B ey earth - our large common home. itemns;
i ’ A ; use of V100 water-repellent ecological Idroleb panels,
: ' * which have the lowest formaldehyde emissions in the
R o s oY i ‘ 1 world.
" 4 : o Household Preferential use of household appliances with Class A
' appliances energy rating or higher;

use of household appliances free of harmful substances.

m For the construction of its kitchen structures, Scavolini

° exclusively uses Idroleb panels: the V100 water-repellent panel
IDROLEB with the lowest formaldehyde emissions in the world.

W Even lower than the highly stringent Japanese

F**** standard (4 stars).
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www.scavolinigreenmind.com
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lllustration by Valerio Tizzi




Always something more

Desién

for daily emotions.

Beauty is
something to be
perceived through
instinct.

But that Scavolini
pursues through
research, in-depth
analysis and a solid
design culture
aimed at creating
kitchens suited to
everyday use yet
capable of stirring
our emotions,

time after time.
Scavolini pursues
this objective by
collaborating with
the top names in
the international
design scenario.
And each time, the
end result is a small
masterpiece to be
experienced with
absolute simplicity.

Karim Rashid

“From the outset,
we envisioned a
kitchen environment
for people who are
not too keen on
formalities, that
somehow like to enjoy

friendly and
pleasure-
filled
moments
while

sharing meals

together with their
guests.”

Perry King
& Santiago Miranda

I The current ‘image era’ has truly enabled
the human spirit to rediscover its true
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From design to De-Sign.

De-Sign Lab is the Scavolini experimental workshop open
to young lItalian designers.

Its aim: to redesign the domestic space and create a new
balance between living and services.

In this way, the kitchen becomes... a mine of new ideas

“Itis a great pleasure to design an object that gets displayed in museums.
But in the end, our efforts must aim

to ensure the widespread diffusion of this
object among everyone.”

and talents for imagining today the spaces of tomorrow.
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Fabrizio (_}iugiaro

“Secavolini tends to provide all-round solutions.
Operating on such a broad spectrum means

treating all consumers with
equal importance,
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I' X regardless of their diverging opinions.” A#J

Mareello Cutino

The Scavolini
designers

Silvano Barsacchi
Marcello Cutino
Giugiaro Design
King & Miranda
Gianni Pareschi
Marco Pareschi
Raffaello Pravato
Karim Rashid
Vuesse

“I've always been fascinated by the language
of forms and objects: they have a lot to say
about the history of man.

These are the tools I use
in expressing Italian
design.”
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991 to this day, several of the most important buildings in the world have
sen Scavolini to furnish their kitchens with the typical "made in Italy" elegance.
aracterised by high quality coupled with a production capacity capable of

g the most important contracts in a timely and precise manner.
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iverse tastes: products include contemporary models such as Crystal, Flux and
, or kitchens with a classic pedigree such as Absolute, Focus and Baltimora,

forgetting customised solutions.

or extent of the range offered by Scavolini allows for accommodating the

avolini style "inhabits" the most refined locations in the world.
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Always something more



Always something more M

1. Extrawhite Quarz
Top Profile

1RH6 cm.

2. Satin-Finish Steel
Top profile

1EH 5.2 cm.

3. Sealing Wax Red
Glass Top profile
2B H 4 cm with
aluminium under-
profile.

4. Contea
Decorceramica Top
Profile 1TTH 4 cm
with Assisi Stone
Ochre finish.

5. Quarz Light
White Top profile
21H9.5cm

6. Satin-Finish
Steel Top profile
3CH2cm

7. Baltic Brown
Granite Top profile
2GH6cm

8. Quarz Lead Top
profile 1IRH 6 cm

TOP LEVEL
MATERIALS racticality, hygiene and your personal taste. None of and prepare meals on aseptic, ergonomic surfaces.

i Al Bl these three features are lacking in the range of tops With such a wide range of options to choose from, you are
documentation - . : : :

e offered by Scavolini. The colours and materials available for sure to find the exact solution to match your dreams.

at Scavolini sales tops and profiles allow you to create a kitchen to your liking

outlets. ‘




Always something more

he kitchen must be a pleasant environment to inhabit, in best possible use of the available space, including the most

a natural way. Yet it is also a work area where all essential  "awkward" areas. Because design must embody beauty
accessories must be readily available. while ensuring practicality and functionality, above all - this is
Scavolini equips all its models with accessories that make the especially true for the kitchen.

Fa
s

1. All-purpose
accessories for base
units with drawers
and baskets.

2. "Orange" kitchen
utensil drawer
organiser.

3. Double pull-out
pantry.

12

4. Base unit with pull-
out basket and two
internal drawers.

5. "Tonda" under-
cabinet accessory.

6. Pull-out drawers
and baskets for
cupboard.

7. Pull-out baskets for
corner base units.

ACCESSORIES:

MAKE WAY FOR
FUNCTIONALITY

The catalogue and
documentation can be
consulted at Scavolini
sales outlets.




Always something more

1. Glam chair

2. Flux chair and table

3. Slim table and chair

4. Oliver table

5. Raffaello table and chair

ELECTIVE AFFINITIES:
TABLES AND CHAIRS
The catalogue and
documentation can be
consulted at Scavolini
sales outlets.

6. Scenery table
and chair

7. Twist chair

8. Woody stool
9. Tribe

table and chair

he kitchen is a place for... cooking. And also for of the kitchen range. If, admittedly, elegance is also

eating, chatting, studying, working. For all these revealed in details then Scavolini offers you the chance
activities, Scavolini offers a rich and refined selection of to complete the "premier" domestic environment, for
furniture accessories. Tables, chairs and stools designed enjoying a kitchen experience according to your taste.

to perfectly complement the variety of models and finishes




Always something more

Everyone free

tility System, namely a series of elements developed
by Scavolini to allow the elderly and disabled to
access any model of the range. Wall units with sliding
structures, low-lying
ovens and dishwashers, handrails, reversible grilles,
contoured tops, pull-out under-top tables.
Plenty of important ideas to allow everyone to move freely
inside a Scavolini kitchen.
www.utilitysystem.scavolini.com

utility
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